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We live in a condition of constant alert, where 
disillusionment with the future grows. Our challenge is 
learning how we build security in uncertainty, investing 
in emotional skills, developing flexibility, strengthening 
social networks. Condition resistance will express 
intentional choices, escaping through imagination and 
softness, reclaiming pleasure and presence, rejecting 
imposed systems — moving towards autonomy, meaning 
and self-defined futures. 
It’s a conscious, positive approach that reveals who 
we are: our ability to develop an alternative creativity, 
integrate technology and craftsmanship, while using 
materials as tools aimed at sensory exploration, avoiding 
sameness, to express the quest for essence.
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Using research to improve our daily lives, we rethink urban life as a space for mobility, 
performance and well-being, reflecting a softer resistance to excess in a more balanced way 
of living. Moments of pause and self-care are in dialogue with elements turning to the 

nostalgia of kindness, embracing some playfully fun and experimental forms.
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COLOURS
A palette of tinted whites and veiled neutrals 
evokes a sense of well-being, calmness, 
comfort. The future-forward cozy tones 
transmute winter and disturb the routine.

FABRICS
Experimental minimalism and therapeutic 
functionality reveal calm modernity. An insulating 
cocoon spirit provides comforting softness and 
protection, regulating temperature, designed to 
support performance while preserving health. 
Emotional release finds its explosive celebration 
in high-energy surreal traits.

‧ Rubberised peach skin
‧ Slick plastic and vinyl
‧ Second-skin stretch jersey
‧ Shot poplin
‧ Techno taffetas
‧ Metallic coatings
‧ Iridescent printed nylon
‧ Furry pile
‧ Plush blanket
‧ Cozy fleece
‧ Padded floral prints 
‧ Brushed cotton poplin
‧ Textured transparencies
‧ Naïve embroideries
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Reclaim your emotions, finding refuge in nature, valuing sensitivity, authenticity, slow living. 
A world where nature and time reclaim the built environment, into a mood of rustic elegance, 
where traditional hues converse with performance fabrics. Draw power from the quiet 
beauty of everyday objects, finding meaning in simplicity and restraint, favouring comfort, 

function and timeless essentials.
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COLOURS
A palette of natural colours capturing a poetic 
blend of memory, imagination and quiet 
optimism. Timeless familiar shades that renew 
the desire to reconnect with the land and with 
a contemporary still life. 

FABRICS
Materials that evoke the passage of time imbued 
with the tenderness of memories. A tactile study 
of heritage textiles; layered, storied, rich with 
depth; valuing the authenticity, the weathered 
realism, nature and the elements; rediscovering 
simple, real-life pleasures. A vibrant exploration 
of classic patterns and nostalgic craftsmanship.

‧ Felted worsted wools
‧ Shetlands
‧ Harris tweeds
‧ Brushed flannel
‧ Barbour and waterproof gabardine
‧ Woollen checks and tartans
‧ Corduroy, velvet and panne
‧ Workwear denim
‧ Tapestry jacquard
‧ Blurred floral prints
‧ Silky satin
‧ English and French lace
‧ Performance jersey
‧ Outdoor rainproof, waxed, oiled, 
 coated canvas and nylon
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Experiencing the ambiguity of an unpredictable world, we long for emotional satisfaction and 
to remain free to embrace theatricality, elaborate fantasy or a couture spirit, infusing fashion 
with a newfound sense of mysterious opulence. A renewed mindset showcasing the 

hedonistic pleasure of being stylish and pleasing ourselves.
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COLOURS
The rich and vivid couture hues evoke a 
sensual elegance and contrast with softer 
essential shades in a mix that makes the 
everyday exceptional.

FABRICS
Driven by a spirit of exploration, fabrics gain 
value through appearance and the use of 
precious fibres and decorations. By rediscovering 
traditional cultures, reviving travel experiences 
and bohemian luxury, we can elevate ourselves 
beyond homogenisation.

‧ Dense cashmere-silk blends
‧ Suiting twills
‧ Panne velour, printed
‧ Glossy rustling satin 
‧ Stiff organza
‧ Crèpe and crèponné muslin
‧ Moiré and damask, chameleon finishings
‧ Matelassé
‧ Patinated brocades
‧ Voile, plumetis
‧ Embroidered tulle, oriental design
‧ Heavy fluid jersey and interlock
‧ Tapestry-inspired jacquards
‧ Vegan leather
‧ Faux Fur
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standards. Consult current PANTONE Colour Publications for accurate colour. Pantone LLC is a wholly owned subsidiary of X-Rite, Incorporated. 
© Pantone LLC, 2026. All rights reserved.

Colours will give voice to uniqueness experimenting 
with new combinations — sometimes even disharmonious 
— adapting to the essence of materials. They are a 
primary form of expression, a transforming energy 
moving from dusty neutrality to stratified combinations, 
introducing saturated dark tones, warm luminous 
accents and lively emotional hues. We refuse to limit 
ourselves to neutrality; remaining free to embrace 
fantasy and creativity, infusing the everyday with 
excitement and exceptionalism.
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DIRECTIONS TREND COMMITTEE
Since its foundation in 1998, the Directions Trend Committee has provided an invaluable research and 
marketing tool to designers and garment professionals, helping them steer their designs and manufacturing 
processes in line with coming fashion seasons. The committee is comprised of top trend forecasters, selected 
by Messe Frankfurt (HK) Ltd based on their knowledge and wide experience in all fields of fashion. They come 
from cities considered the fashion capitals of the major export markets for international garment trade: 
New York, Milan, Paris and Tokyo. Each season, the committee members combine their expertise and local 
influences to come up with the themes that tell the story of tomorrow’s apparel fabric trends.

ELEMENTI MODA – MILAN, ITALY
Elementi Moda is a forecasting and creative company which focuses on lifestyle evolution and consumer 
trends, o�ering customised consulting for the textile industry, the fashion system, home interiors. From the 
idea to innovative products. Elementi Moda provides trend conferences for international apparel companies 
and educational training for international Fashion and Design Institutes. It also provides extensive research 
and development services for commercial textile products: from fibres, yarns to fabrics and knitwear. Creative 
Director Ornella Bignami is a specialist in fibres, colours, yarns and fabric developments for fashion and home 
and member of the International Trend Committees.
www.elementimoda.it

MUSEATIVE – NEW YORK, USA
MUSEATIVE – a design studio transforming visionary ideas into expressions of style and substance. From 
global trend analysis, brand strategy, fashion consulting to packaging, and trade show design, MUSEATIVE 
turns inspiration into identity – giving brands their voice and vision. We decode trends, craft strategies, and 
shape stories that define the future of beauty, lifestyle, and fashion. Led by Creative Director Kai Chow, with 
a cosmopolitan eye and cross-industry fluency, we bring a distinct, forward-thinking perspective to global style 
and the evolving language of consumer culture.

NELLYRODI™ AGENCY – PARIS, FRANCE
Founded in Paris in 1985, NellyRodi is an expert strategic consulting agency for the creative 
industries. Today based in Paris, Tokyo and Los Angeles, it is an international reference for 
forecasting and consumer behaviour analysis.  NellyRodi helps businesses, brands, investors and 
collective organisations, defining their brand strategy all the way to operational deployment. NellyRodi is 
a B certified corporation reflecting a 40-year commitment to transparency, sustainability and responsible 
business. NellyRodi has been established in China since 2002, and Michael Bonzom is creative director.
www.nellyrodi.com

SACHIKO INOUE – TOKYO, JAPAN
Sachiko Inoue graduated from the International Design and Art Institution in 1971, then worked for various 
textile companies as a fashion and textile forecaster. Currently, she o�ers consulting services, including 
trend forecasts and individual guidance for several key material producers, trading firms, converters and 
fabric manufacturers in Japan. She has also been involved in directing JFW (Japan Fashion Week 
Organization)/Textile Div. in the trend forecasting and textile consulting field in both Japanese and 
overseas fairs.
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Visit the Trend Forum at
Intertextile Shanghai Apparel Fabrics 
– Autumn Edition
25 – 27 August 2026
National Exhibition and Convention Center
(Shanghai)

For further information please contact
Messe Frankfurt (HK) Ltd
35/F, China Resources Building
26 Harbour Road, Wanchai, Hong Kong
textile@hongkong.messefrankfurt.com
www.messefrankfurt.com.hk
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