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Agenda

A. Connect PLUS – Additional Advertising Opportunities 

B. Mobile App

C. E-newsletter/ eDM

D. Social Media

i. Facebook

ii. Instagram

iii. LinkedIn

iv. Twitter

v. Wechat

E. Press Releases

F. Website – Market information

G. Livestreaming/ Webinars
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ADDITIONAL ADVERTISING 
OPPORTUNITIES

Connect PLUS
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Introducing the powerful Online & Onsite 
matchmaking platform - Connect PLUS

Connect PLUS is Intertextile’s buyer-supplier

matching system dedicated to help Intertextile

attendees to overcome sourcing obstacles due

to travel restriction and plan well for their time at

the 3-days exhibition by previewing target

suppliers/buyers’ profile and pre-scheduling

onsite or online meetings efficiently.

This is a free service to confirmed and full paid

exhibitors.

Online date: 3-week before and after the fair



Connect PLUS - Additional advertising opportunities



Connect PLUS - Additional advertising opportunities

Exclusive Banner advertisement 

USD1,500

•Square banners within the 

attendee list when a user scrolls 

(every 7-8 profile will appear 1 

banner ad)

•Hyperlink to your designated 

website 

•All artwork and materials will be 

provided by exhibitor (500 * 350 

pixels)



Connect PLUS - Additional advertising opportunities

Logo ad at Explore page

USD1,000 (Availability: 6 spots, logo position by alphabetical order)

•Hyperlink to your designated website or virtual booth section with up-ranking

•All artwork and materials will be provided by exhibitor (500 * 350 pixels)



Connect PLUS - Additional advertising opportunities

Shortcut at Explore page

USD1,000 (availability : 3 spots)

•Redirect to your designated website or virtual booth section with up-ranking

Virtual booth section with up-ranking



Connect PLUS - Additional advertising opportunities

Upgrade to Connect PLUS Pro account

USD150/company

1.Virtual booth with extra exposure under 

“Companies” section

2.Add up to 5 sales representatives contacts 

under your company account to arrange and 

handle meetings with buyers

3.Self upload and edit company profile 

(1 banner, company description, 10 product 

pictures and 2 video) anytime anywhere

4.Unlimited meeting requests to buyers



Connect PLUS - Additional advertising opportunities

Profile up-ranking / featured profiles

USD100/company

•You’ll be on the top of the contact list (by alphabetical order)



Connect PLUS - Additional advertising opportunities

“Recommend exhibitor list" 

push to buyers based on your 

product offer

•Customized recommendation 

email, ordered by exhibitor type 

based on the data structured

•Frequency: 3 times 

•Price: USD2,000, please contact 

Maggie.tse@Hongkong.messefran

kfurt.com for more details

mailto:Maggie.tse@Hongkong.messefrankfurt.com


MOBILE APPLICATION
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Mobile App

• Over 30,000 professional industry users

• All-in-one platform to connect 

buyers in Intertextile database

• In-app instant messenger available 

for easier connection

• Deliver product information 

proactively via Business moments 

(My posts)



E-NEWSLETTER/ EDM
INFO SUBMISSION: 
HTTP://INTERTEXTILEAPPAREL.HK.MIKECRM.COM/YPG5F9H

14

http://intertextileapparel.hk.mikecrm.com/YpG5F9H


E-newsletter/ eDM

• Database: ~79k (visitors)

1. Pre-show promotion:

Format: Base on topics
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2.  Individual eDM/ tailor-made eDM

•Format:

product/ service oriented

•Extra cost induced
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E-newsletter/ eDM



E-newsletter/ eDM

3.  Onsite promotion:

•Stand mentioning 

•Products exposure

•Brand exposure
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SOCIAL MEDIA
INFO SUBMISSION : 
HTTP://INTERTEXTILEAPPAREL.HK.MIKECRM.COM/YPG5F9H
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http://intertextileapparel.hk.mikecrm.com/YpG5F9H


Social Media

• Total followers: 

Over 14,000
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As of 6 May 2021

Facebook Page Instagram

LinkedIn Twitter

https://www.facebook.com/intertextileapparel
https://www.instagram.com/intertextileapparel/
https://www.linkedin.com/in/intertextileapparel/
https://twitter.com/Intertextile


FACEBOOK PAGE
Social Media
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Facebook Page

1. Pre-show promotion:

• Base on topics and eDM info

 Products exposure/ brand mentioning

2. Onsite promotion:

• Stand location

• Product exposure

• Event reminder

https://www.facebook.com/intertextileapparel

https://www.facebook.com/intertextileapparel


INSTAGRAM
Social Media
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Instagram + story highlights

• More casual, individual post available

1. Pre-show promotion:

• Base on topics and eDM info

 Products exposure/ brand mentioning

2. Onsite promotion:

• Stand location

• Product exposure

• Event reminder

https://www.instagram.com/intertextileapparel

https://www.instagram.com/intertextileapparel


Instagram interaction

• Hashtags and mentioning

• Win-win brand exposure



LINKEDIN
Social Media
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LinkedIn

• Bilingual

• Business matching oriented(more BtoB)

1. Pre-show promotion

 New product/ business/ service launch

 Market information soft-sell 

2. Onsite promotion:

• Stand location

• Product exposure

• Event reminder

http://linkedin.com/company/intertextile-shanghai-apparel-fabrics

http://linkedin.com/company/intertextile-shanghai-apparel-fabrics


TWITTER
Social Media
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Twitter

• Mainly call for action message

1. Pre-show promotion:

• Base on topics and eDM info

 Products exposure/ 

brand mentioning

2. Onsite promotion:

• Stand location

• Product exposure

• Event reminder

https://twitter.com/Intertextile

https://twitter.com/Intertextile


WECHAT
Social Media
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Wechat Feed

• Followers: Near 340,000 professional industry players

• Format:

Base on topics 

• Individual post available

(Extra cost induced)



PRESS RELEASES
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Press Releases

• Product exposure

• Brand exposure

• Interviews

• Case studies



MARKET INFORMATION
Website

34



Website – Market Information

• Sharing product news/ 

brand updates/ blogs

• Brand exposure



LIVESTREAMING/
WEBINARS
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Livestreaming/ Webinars

• Intertextile as the media to hold webinars

 eDM blast to recruit audience

 Social media post for exposure

 Extra cost induced



Thank you for your attention!


